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Copy Comments  

 

1. The Secret of the 4 U’s: Urgent, Useful, Unique and Ultra-specific.  This 
headline draws on Useful and Ultra-specific.  Notice how the entire cover of the 
magalog is filled with benefit oriented bullets. 

2. Again, more use of The Secret of the 4 U’s: Urgent, Useful, Unique and 
Ultra-specific: This headline is both Urgent and Useful. 

3. Secret of Reason for Urgency:  Give the reader a reason to act now.  This forces 
the reader to speed up the decision to buy.  The longer the reader can delay his 
decision, the less the chance you’ll convince him to buy.  

4. The Secret of the 4 U’s: Urgent, Useful, Unique and Ultra-specific.  This 
writer makes great use of the 4 U’s throughout this package.  Here, he is using 
Ultra–specific, Useful and Urgent. 

5. Secret of Transparency:  Focus on the benefits of the product.  By doing this, 
you actually strengthen the reader’s need and desire for the product.  When this is 
done properly, the product itself is invisible to the reader. 

6. Secret of the Four-Legged Stool:  Use these elements of copywriting to boost 
response rates. You’ll want to show the track record (such as an accuracy rate or 
prior history that demonstrates knowledge), build credibility, present a strong 
idea and a strong promise (or benefit).  Here the writer focuses on building 
credibility.  

7. Secret of Fascination Teasers:  A way to create extraordinary curiosity in your 
reader by offering a tip, insight, question or statement that forces the reader to 
read on for further explanation.  Fascination teasers keep the reader engaged in 
your copy. 

8. Secret of Identifying a Common Enemy:  Find someone or something that you 
can portray as an enemy… one that stirs an emotion in your reader.  In this 
example, the common enemy is “conventional knowledge” about health. 

9. Secret of the Icebreaker:  Ask a provocative question that arouses your reader’s 
curiosity. 

10. Secret of Secrets:  Let your prospect in on a secret. In this example, the Secret of 
Secrets is that pro athletes and bodybuilders have kept this information to 
themselves. 

11. Secret of Fascination Teasers:  A way to create extraordinary curiosity in your 
reader by offering a tip, insight, question or statement that forces the reader to 
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read on for further explanation.  Fascination teasers keep the reader engaged in 
your copy. 

12. Secret of Value Proposition:  Make an almost unbelievable offer… one that the 
reader absolutely cannot say, “No,” to.  The deal is so good, it rings of value - 
either because the price of the product is deeply discounted, the premiums given 
are in-depth and valuable or the guarantee removes any risk. 

13. Secret of Reason for Urgency:  Give the reader a reason to act now.  This forces 
the reader to speed up the decision to buy. The longer the reader can delay his 
decision, the less the chance you’ll convince him to buy.  

14. Secret of Pole Vault Past Obstacles:  Inflate the promise, make it bigger and 
bolder, and find a way around obstacles and opposition.  The writer is using the 
guarantee as one last way to overcome the reader’s opposition to buy. 

15. The Secret of the 4 U’s: Urgent, Useful, Unique and Ultra-specific.  This 
writer makes great use of the 4 U’s throughout this package.  Here, he is using 
Ultra–specific, Useful and Urgent. 

Design Comments 

1.  Look how the designer gives focus to the headline by not only putting it in big 
type, but in BOLD typeface as well. 

2. The photograph fits the theme of the package:  gain muscle mass.  It’s a picture 
that emphasizes what the target audience is after:  a lean body with ripped 
muscles. 

3. The starburst grabs the reader’s attention.  It is drawing attention to the credibility 
of the package. 

4. Look how the headline and subheads are made to stand out. This package has lots 
of graphics throughout, but each headline and subhead pull the reader into the 
copy. 

5. See how the graphic artist made these fascination teasers stand out from the rest 
of the copy by making sure the typeface was bold and in a sans serif font. 

6. The headline on this center spread goes across both pages and takes up almost 1/3 
of the page length.  This shouts to the reader, “I’m important copy; read me!” 

7. This graphic is set in a box by itself.  The photograph with the arrow pointing to 
the stomach immediately draws the reader into the copy by emphasizing the 
theme of the package. 
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8. The lift note is printed on stationary that matches the title of the magazine.  The 
typeface is courier - as if done on a typewriter. Notice that the sub-heads are in 
bold type and stand out nicely from the body copy throughout the lift note. 

9. Here’s something you don’t see much these days: The guarantee copy is set off in 
a certificate style border… emphasizing the importance of the guarantee. 

10. Again, nice use of a BIG, BOLD typeface for the headline on the back cover of 
the magalog.  It’s so big, it’s almost impossible for the reader not to see these 
words. 

 

 


