




Monthly Copywriting Genius #48 
 

Copy Comments 
 

1. Secret of Credibility: One of the principles of the Four-legged Stool, credibility is 
used to convey trust and make reader feel comfortable with his decision to 
purchase. Here, name recognition of the product is used to build credibility right 
up front. 

 
2. Secret of the Friendly Ultimatum: A way to encourage the reader to respond 

quickly. 
 

3. Secret of the Golden Thread: A benefit or promise (a theme) that runs throughout 
the package and constantly stimulates the reader’s needs and desires. 

 
4. Secret of Make it New: Position the product as brand new. 

 
5. Secret of Value Proposition: Make an almost unbelievable offer… one that the 

reader absolutely cannot say, “No,” to. The deal is so good, it rings of value - 
either because the price of the product is deeply discounted, the premiums given 
are in-depth and valuable or the guarantee removes any risk. 

 
6. Secret of Benefit Statement: On the reply device or order form, remind the reader 

of the reasons they should be buying this product by highlighting in a paragraph 
one of the product’s benefits. 

 
7. Secret of the Promise: Letting the reader know the main benefit or the problem 

your product will solve. 
 

8. Secret of Nordstrom Principle: Make the buying experience easy and 
accommodating so that the reader feels comfortable when making their buying 
decision. 

 
 
 

Design Comments 
 

1. Headline is in bold typeface, which makes it stand out to the prospect. Notice also 
how the word “free” is done in all capital letters and in RED ink. 

 
2. Since Intuit is a well-known company, the product is shown right up front – on 

the front page. To convey value, the elements are done in a fan spread so the 
reader feels as if he is getting a lot of material for his money. 

 



3. Each element of the kit is done in bold face and dramatized with indents and a 
graphic check mark.  

 
4. The deadline to respond is printed in a red starburst so that it stands out 

immediately to the reader’s eye. 
 


