
































Monthly Copywriting Genius #54

15 Minute Guide to Winning Presentations

1. Secret of Accentuate the Positive: Focus on the positive aspects of the 
product benefits. Here, the writer is turning time into a positive benefit of 
the product.

2. Secret of the Velvet Chord: Appeal to the reader’s insecurity… “not 
everyone can get this…” or make them feel as if they’ll become part of an 
exclusive group that would normally be out of their reach.

3. Secret of the Four Legged-Stool: Show track record, build credibility, have 
a strong idea and a strong promise (or benefit). In this section of copy, the 
writer is building credibility for the product.

4. Secret of the Hare Krishna Principle: Use this technique to create a sense 
of gratitude in the reader by giving him something valuable. The writer is 
giving the reader tips on how to use the product. 

5. Secret of Show, Then Tell: Show the reader – using analogies, stories, 
examples – then tell him about the product. The writer is letting the reader  
“see” how they would benefit by using the product.

6. Secret of the Barstool Test: Write in a conversational tone. This entire 
booklet is written in a very conversational tone. 

7. Secret of Show, Then Tell: Show the reader – using analogies, stories, 
examples – then tell him about the product. The writer is letting the reader  
“see” how they would benefit by using the product.

8. Secret of Inflame Your Reader’s Most Pressing Worry: Find the prospect’s 
point of maximum anxiety; arouse their curiosity. In this example the 
writer is arousing the reader’s curiosity by asking a question that implies 
they may need this product.

9. Secret of Fascination Teasers: Create extraordinary curiosity in your 
reader by offering a tip, insight, question or statement that forces the 
reader to read on for further explanation.

10. Secret of the Shell Game: Offer 3 choices of service on the order form.



Design Comments
1. Notice the large, boldface type on the cover. It easily stands out from 

the crowd.  The overall cover look is clean and professional.

2. The headline is done in a larger font than body copy. Notice how each 
sub-head stands out from the supporting copy. The reader can scan 
sections… pick and choose what they want to read.

3. To create a checklist and interactive section of the booklet, the artist 
has indented each item and set it off with a “check” box in the 
beginning.

4. This is a great way to “show” the reader what the writer is talking about 
with wrong/right examples. Each chart is easy to see and demonstrates 
the point well.

5. The back cover is clean. Notice the nice use of large, bold type. Each 
way to respond is nicely highlighted and stands out.




