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Monthly Copywriting Genius #60

Copywriting Comments

Secret of Make It New: Position the product as brand new.

Secret of Staying Current: Refer to a recent event to make your promotion seem
timely.

Secret of the Big Story: Let your reader behind the scenes or make them feel they are
seeing events unfold before their very eyes.

Secret of the Four-Legged Stool: Show track record, build credibility, have a strong
idea and a strong promise (or benefit). In this instance, the promise is that policy
makers will enact legislation to protect the public.

Secret of Flatter the Reader: Make a statement or comment that “flatters” readers,
appeals to their vanity or creates a common bond with the author of the letter.

Secret of Show, Don’t Tell: Use stories, events or analogies to show the reader how
the product works; the benefits they’ll derive from using it.

Secret of Exclusivity: A way to position the product or service where only a select
group is allowed to participate or receive it. Appeal to the prospect’s desire to be part
of something unique.

Secret of Call to Action: A paragraph or sentence written in a way that makes the
reader feel compelled to take action right now. It “pushes” the reader to pick up the
phone, fill out the reply form or make a donation .

Secret of Accentuate the Positive: Focus on the positive aspects of the product’s

benefits.

Design Comments

1. Notice how the letter is made to look important, as if it was printed using a special

type of printer/paper.



The line breaks are used to separate the different sections of the copy. Normally,

sub-heads would be used to pull the reader into the copy. But line breaks are used

here for the same purpose.

. Notice how extra large type (and bold) is used on the return envelope.



