
















Monthly Copywriting Genius #64 
 

Copy Comments 
 

1. Secret of the Big Story: Let your reader in on behind the scenes, or make them 

feel they are seeing events unfold before their very eyes. 

2. Secret of Staying Current: Refer to a recent event, make your promotion seem 

timely. 

3. Secret of the 4 P’s: In this case, the P is promise. The writer is providing the 

reader with a promise right in the opening paragraph. 

4. Secret of Credibility: Factual statements, media quotes, names of well-known 

people or institutions, testimonials. Portions of copy that remove doubt or 

natural skepticism.  

5. Secret of the Silent Usher: The sub-head is a way to bring people back into the 

copy. 

6. Secret of the Big Story: Let your reader in on behind the scenes, or make them 

feel they are seeing events unfold before their very eyes. 

7. Secret of Nordstrom Principle: Make the buying experience easy and 

accommodating. 

8. Secret of Reason for Urgency: Give the reader a reason to act now. 

9. Secret of the Product USP (Unique Selling Proposition): This is where you 

state what makes the product different from all others. Turn the USP into a 

strong benefit. 

10. Secret of Value Proposition: Make an almost unbelievable offer… one that the 

reader absolutely cannot say, “No,” to. The deal is so good, it rings of value, 

either because the price of the product is deeply discounted, the premiums 

given are in-depth and invaluable or the guarantee removes any risk. 

11. Secret of Benefit Statement: On the reply device or order form, remind the 

reader of the reasons they should be buying this product by highlighting one 

of the product’s benefits in a paragraph. 

 



 

Design Comments 
 

1. The banner graphic draws the reader’s eye into the copy and also reinforces the 

theme of the package: China stocks. 

2. Look how the headline takes up such a large portion of the page. It’s this big on 

purpose – so that it pulls the reader into the copy. 

3. The sidebar “shows off” the editor’s track record. Important numbers are done in 

bold type. 

4. This is a wonderful chart, showing sales in the millions. The chart is big and bold 

and demonstrates the point well. 

5. This is an excellent line image of the report. It looks valuable, not cheap.  

6. Notice the large “Start Now” button.  

 


